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FOR MORE INFORMATION, CONTACT: 
Leah S. DeGraw, director of communications 
Phone: 973-513-0118 
Email: ldegraw@syr.edu 
 
FOR IMMEDIATE RELEASE 
 

URBAN DECAY TO HOST RESILIENT RADIANCE BREAST CANCER EVENT 
 
NEWPORT BEACH, Calif., July 24, 2017— Urban Decay cosmetics declared today 
that it will partner with the Susan G. Komen foundation and its mission to save lives by 
investing in research to prevent and find a cure for breast cancer. On Saturday, Oct. 7, 
2017, Urban Decay will host an event named Resilient Radiance with proceeds going 
towards Susan G. Komen’s research.  
 
Urban Decay is sponsoring the event at 1085 Newport Center Dr. in Newport Beach, 
California, the only stand-alone store in the country. Resilient Radiance will include 
makeup demonstrations geared toward women who are undergoing breast cancer 
treatments. In addition, Urban Decay employees will help participants find that custom 
makeup combination to express themselves.  
 
Urban Decay and Susan G. Komen are proud to announce that feminist activist Gloria 
Steinem will make a speech. She is connected to the cause personally, as she was 
diagnosed with breast cancer back in 1986 and beat it after undergoing treatment.  
 
Resilient Radiance will take place on the first Saturday of October to kick off Breast 
Cancer Awareness Month. Breast cancer patients will participate in the beauty demos, 
but the event is open to the public. For each item purchased at the Urban Decay store 
that day, 50 percent of the money will go to Susan G. Komen for breast cancer 
research.  
 
The event will begin at noon, starting with the makeup demonstrations. All who attend 
the event will receive a coupon for 10 percent off their purchase. After the beauty 
presentations conclude, participants are free to shop around the store where light food 
and refreshments will be served.  
 

(more) 
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Resilient Radiance will end with a speech from Steinem at 4 p.m., explaining her battle 
with breast cancer. However, the fundraising does not just stop at 4 p.m. The Urban 
Decay store will continue to donate 50 percent of the proceeds earned all day, until it 
closes at 8 p.m.   
 
 “One of the most important factors while battling breast cancer is being able to look and 
feel like yourself,” Susan G. Komen Interim President and CEO Ellen Willmott stated. 
“We are excited to partner with Urban Decay for Resilient Radiance because we want 
patients to be able to express themselves and feel confident while undergoing 
treatments. The name of the event fits the idea well, as women battling breast cancer 
are strong and beautiful.” 
 
Susan G. Komen has successfully raised $920 million invested in breast cancer 
research since 1982. The nonprofit has not only been able to donate millions of dollars 
to research, but it also helps fund grants for treatment, diagnostic, patient navigation, 
screening and education aids.  
 
“We are so honored to be partnering with Susan G. Komen,” said Wende Zomnir, Urban 
Decay founding partner and chief creative officer. “Breast cancer is a disease that has 
touched everyone’s lives, whether it is a friend, aunt, sister or mother. With Resilient 
Radiance we hope to provide patients with confidence, self -love and expression.”  
 
For more information on this event, visit ww5.komen.org/More-Than-Pink or 
http://www.urbandecay.com/ud-all-access. 
 
Urban Decay is beauty with an edge. Feminine, dangerous and fun, it appeals to 
women who relish their individuality and dare to express it. From our insane range of 
velvety Eyeshadows — including the bestselling (and often-occupied) Naked Palettes 
— to our award-winning eye liners, budge-proof mascaras and legendary Makeup 
Setting Sprays, we’ve been shaking up the industry for over 20 years.  
 
Susan G. Komen aims to save lives by meeting the most critical needs in our 
communities and investigating in breakthrough research to prevent and cure breast 
cancer.  
 

### 
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http://www.urbandecay.com/ud-all-access
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FOR MORE INFORMATION, CONTACT: 
Leah S. DeGraw, director of communications 
Phone: 973-513-0118 
Email: ldegraw@syr.edu 
 

MEDIA ALERT 
 

FOR IMMEDIATE RELEASE 
 

URBAN DECAY TO HOST RESILIENT RADIANCE BREAST CANCER EVENT 
 

NEWPORT BEACH, Calif., Aug. 1, 2017 -- Urban Decay Cosmetics has declared that 
it will partner with the Susan G. Komen foundation and its mission to save lives by 
investing in research to prevent and find a cure for breast cancer. Urban Decay will host 
an event named Resilient Radiance with 50 percent of proceeds going towards Susan 
G. Komen’s research. The event includes makeup demonstrations on breast cancer 
patients to show them different tips and tricks they can use during treatment.  
 
What: a press conference to announce the partnership between Urban Decay 
Cosmetics and Susan G. Komen for Resilient Radiance, a makeup demonstration event 
for breast cancer patients 
 
Who: Gloria Steinem, feminist activist 
 Ellen Willmott, Susan G. Komen interim president and CEO 
 Wende Zomnir, chief creative officer and founding partner 
  
 
When: Saturday, Oct. 7, 2017, from noon to 4 p.m.  
 
Where: I-3 Center, S.I. Newhouse School of Public Communications 3, 4th Floor  
 
RSVP to Leah DeGraw at ldegraw@syr.edu or 973-513-0118 by Aug. 2, 2017 
 
 
 
 
 

(more) 
 

mailto:ldegraw@syr.edu
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Urban Decay is beauty with an edge. Feminine, dangerous and fun, it appeals to 
women who relish their individuality and dare to express it. From our insane range of 
velvety Eyeshadows — including the bestselling (and often-occupied) Naked Palettes 
— to our award-winning eye liners, budge-proof mascaras and legendary Makeup 
Setting Sprays, we’ve been shaking up the industry for over 20 years.  
 
Susan G. Komen aims to save lives by meeting the most critical needs in our 
communities and investigating in breakthrough research to prevent and cure breast 
cancer.  
 

### 
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FORE MORE INFORMATION, CONTACT: 
Leah S. DeGraw, director of communications 
Phone: 973-513-0118 
Email: ldegraw@syr.edu 
 

FACT SHEET: RESILIENT RADIANCE  
August 2017 

 

 
(more) 

 

 

 
Urban Decay 

 
o Founded in 1996 in Los Angeles by 

Sandy Lerner, David Soward and 
Wende Zomnir  

o Known for its edgy, innovative 
performance and experimental color 
cosmetic products  

o French beauty conglomerate L’Oreal 
acquired brand for $300-$400 million 
in 2012 

o Brand certified by PETA and cruelty-
free and committed to end animal 
testing 

o Products sold in Sephora, Ulta, 
Macy’s and the Urban Decay Newport 
Beach stand-alone store  

o Growing number of retailers 
internationally include Canada, the 
United Kingdom, France, Italy, Spain, 
Singapore and the Middle East 
 

 
Susan G. Komen  

 
o Established in 1982 in Dallas, Texas, 

by Nancy Goodman Brinker  
o Addresses breast cancer on several 

different aspects like research, 
community health, global outreach 
and public policy initiatives  

o Aims to save lives by funding 
research to prevent and cure breast 
cancer  

o Provided over $920 million to 
researchers in 49 states and 20 
countries  

o Originated the pink ribbon when pink 
ribbons were handed out during the 
1991 Komen New York City Race for 
the Cure  

o Has several existing partnerships, 
including American Airlines, Bank of 
America, Ford Motor Company  
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Breast Cancer and Beauty  
 

o Breast cancer is an uncontrolled growth of cells in the breast that can affect both 
men and women 

o An estimated 1 in 8 women in the U.S. will develop breast cancer over the course 
of her lifetime 

o Treatment such as chemotherapy and radiation can cause loss of hair, eyelashes 
and eyebrows on patients  

o Forty-two percent of cancer patients experienced hair loss and 51 percent 
noticed skin and complexion changes due to treatment* 

o Look Good Feel Better program launched in 1989 to help women regain a sense 
of identity, which can be diminished during cancer treatment; offers group, 
individual and online sessions that teach cancer patient beauty techniques to 
improve confidence  

o Two out of 3 women who participated in Look Good Feel Better program were 
content with their appearance after addressing their side effects, compared to 51 
percent of women who attempted to address their appearance on their own*  

 
*Source: 2012 Harris Interactive Survey 

 
 

 
Resilient Radiance  

 
o Hosted at the Urban Decay store, 1085 Newport Center Dr., Newport Beach, 

California, on Saturday, Oct. 7, 2017, from noon-4 p.m.  
o Event includes makeup demonstration by Urban Decay employees on breast 

cancer patients to show them different techniques they can use to combat 
treatment appearance side effects 

o Participants will receive a 10 percent coupon off their purchases  
o Urban Decay will donate 50 percent of proceeds to Susan G. Komen research 

from noon until close at 8 p.m. 
o Feminine activist Gloria Steinem will make a speech at 4 p.m. to conclude event, 

speaking on behalf of her own battle with breast cancer  
o Pre-registration for makeup demonstrations is free. Sign up at 

http://www.urbandecay.com/ud-all-access 
 

### 
 
 
 
 
 
 
 
 

http://www.urbandecay.com/ud-all-access
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FOR MORE INFORMATION, CONTACT: 
Leah S. DeGraw, director of communications 
Phone: 973-513-0118 
Email: ldegraw@syr.edu 
 

BACKGROUNDER: RESILIENT RADIANCE  
August 2017 

 
Urban Decay Cosmetics  
 
Urban Decay cosmetics is known worldwide for its beauty products that come in a range 
of edgy, experimental colors that are inspired by the urban landscape. The company 
was founded in 1996 in Los Angeles, California. Sandy Lerner, co-founder of technology 
conglomerate Cisco Systems, was tired of the limited range of the classic pink, beige 
and red makeup tones that were offered in the ‘90s. She desired unique and bold colors 
that were not yet accepted by the beauty standards of the time. Lerner decided that if 
the cosmetic industry could not offer customers alternative colors, she would just create 
her own.  
 
Lerner’s business partner David Soward introduced her to a young visionary Wende 
Zomnir. The two women agreed that the current makeup industry lacked edgy color 
options and together began mixing rebellious nail polish shades in Zomnir’s beach 
cottage in Laguna Beach. In the winter of 1996, Lerner, Soward and Zomnir released 
Urban Decay, including a line of 10 lipsticks and 12 nail polish shades. The new 
cosmetic brand sparked a revolution in the industry as other companies attempted to 
keep up with the fresh, new renegade line.  
 
What started out as a lipstick and nail enamel line has since grown into one of the most 
popular cosmetic brands worldwide. Urban Decay has expanded globally and offers 
several award-winning high-performance products including eyeshadows, eyeliners, 
foundations, lip products, nail polishes and its Naked collection, made up of 12 neutral 
makeup palettes along with other products.  
 
LVMH Moet Hennessy Louis Vuitton, French luxury conglomerate, bought Urban Decay 
in 2000. The cosmetic company was sold again in 2002 to Falic Group and again in 
2009 to Castanea Partners, a private equity firm. Then, in 2012, the French beauty  
corporation L’Oreal purchased Urban Decay for an estimated $300-$400 million.  
 

(more) 
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Urban Decay is not only recognized for its embrace of self-expression but also for its 
commitment to being a cruelty-free brand. The cosmetic company is passionate in 
ending animal testing. Urban Decay does not test any products on animals and requires 
its suppliers to guarantee that the raw materials used in the products are not animal 
tested. The brand was certified by PETA in 2014 and someday hopes to convert all its 
products to 100 percent vegan ingredients.  
 
The makeup brand not only empowers women through its unique, self-expressive colors 
but also takes action in a global initiative. Urban Decay launched the Ultraviolet Edge in 
2015, an effort to support organizations that fight for women’s rights around the globe. 
Since the launch of the initiative, Urban Decay has been able to donate $1.28 million to 
women’s empowerment nonprofit organizations.  
 
Along with its real life actions, Urban Decay’s products have proven some of the most 
successful in the industry. Over the years, the company’s products have been featured 
in several magazines and have received a number of beauty awards like Allure 
magazine’s Best Beauty Products. Since its creation in California, Urban Decay has 
grown into a global brand, expanding to countries like Canada, the United Kingdom, 
France, Italy, Spain, Singapore and the Middle East. Despite the fact that there is only 
one stand-alone store, the cosmetic brand’s products line the shelves of Sephora, Ulta 
and Macy’s, as well as online stores.  
 
Urban Decay is beauty with an edge. Feminine, dangerous and fun, it appeals to 
women who relish their individuality and dare to express it. From our insane range of 
velvety Eyeshadows — including the bestselling (and often-occupied) Naked Palettes 
— to our award-winning eye liners, budge-proof mascaras and legendary Makeup 
Setting Sprays, we’ve been shaking up the industry for over 20 years.  
 
Susan G. Komen  
 
Susan G. Komen is a nonprofit that aims to help those who are diagnosed with breast 
cancer. It is the only organization that tackles breast cancer several different ways, 
including research, community health, global outreach and public policy initiatives.  
 
Susan G. Komen was founded in 1982 in Dallas, Texas, by Nancy Goodman Brinker, 
who dedicated the nonprofit to her older sister Susan. Susan’s story stemmed many of 
the qualities that the organization stands for now. The nonprofit strives to provide 
education on how to detect breast cancer. Brinker and her family grew up with one 
doctor and did not seek a second opinion after Susan was diagnosed with breast 
cancer. Women need to be educated on breast cancer and need to have the resources 
if they detect a lump during self examination.  
 
 

(more) 
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After Susan tragically lost her battle with cancer, her younger sister was torn with how 
such a wonderful person could be cursed with such a fate. Brinker was determined to 
help other women with issue of breast cancer but doubted whether or not she could be 
the one person to make a difference.  
 
Despite Brinker’s original doubt, she has certainly made a huge difference in the realm 
of breast cancer. Susan G. Komen has had such an impact on so many lives. The 
organization has supported research and community programs that have helped over 3 
million survivors. Over the years, Susan G. Komen has funded the more research than 
any other nonprofit, with over $920 million donated. The organization has over 18,000 
communities across the United States that participate, with more than 75,000 Komen 
volunteers. Globally, Susan G. Komen has donated over $70 million to over 200 
organizations for scientific research, education and community programs.  
 
In 1983, Susan G. Komen hosted the first ever Race for the Cure that took place in 
Dallas, Texas. By 2014, an estimated 150 Susan G. Komen race events are held 
annually worldwide, extending to places like Germany, Greece and Italy. The nonprofit 
is also recognized for creating the pink ribbon symbol that now represents breast 
cancer. In 1991, Susan G. Komen handed out a pink ribbon to every participant in the 
New York City Race for the Cure. Since then, the pink ribbon has been the very 
recognizable symbol of breast cancer.   
 
Susan G. Komen has a number of corporate partnerships, and its partners have raised 
over $500 million since 1999. The nonprofit has more than 160 annually sponsored 
events with its business partners in 11 different countries. Some of Komen’s partners 
include American Airlines, Bank of America, Ford, New Balance and General Electric.   
 
Breast cancer research is time consuming and extremely expensive. It can take over 15 
years and an estimated $5 billion to convert a lab discovery into a potential drug for 
patients. Komen dedicates part of itself to fund research, determined to some day find a 
cure for breast cancer. The organization also has its own helpline for information about 
breast cancer. Every year, over 100 United States Affiliates fund over 1,000 community-
based programs that help to take care of breast cancer-related needs. The nonprofit 
also helps fund patients who are underserved and are suffering financial issues while 
undergoing treatments.  
 
In 2016, Ellen Willmott became the interim president and CEO of Susan G. Komen. 
Willmott joined the organization in 2012 as general counsel and corporate secretary. 
Prior to Susan G. Komen, she was vice president and general counsel for Save the 
Children, a global organization that fights for children’s rights in hopes of a better future.  
 
Susan G. Komen aims to save lives by meeting the most critical needs in our 
communities and investigating in breakthrough research to prevent and cure breast 
cancer.  
 

(more) 
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Breast Cancer and Beauty 
 
Breast cancer is defined as an uncontrolled growth of cells in the breast that can affect 
both men and women. An estimated 1 in 8 women in the United States will develop 
breast cancer over the course of her life. Although death rates have decreased since 
1989, about 40,610 women are expected to die in 2017 from breast cancer in the United 
States.  
 
There are different methods of breast cancer treatment, including surgery, 
chemotherapy and radiation. Chemotherapy treats breast cancer with chemical 
substances. Radiation therapy is used mostly for patients with an advanced stage of 
cancer. Radiation helps shrink the breast tumor and can help destroy remaining breast 
cancer cells after surgery. Most women with breast cancer have surgery as part of the 
treatment process. Side effects of treatment can include the loss of hair, eyelashes and 
eyebrows, complexion changes and skin irritation.  
 
The physical side effects really have an impact on breast cancer patients. The majority 
of women stated that during cancer treatment, their overall physical appearance was 
crucial to their self esteem. Not feeling confident can make a patient feel uncomfortable 
with socializing or even leaving the house.  
 
In 1987, a physician noticed that one of his patients being treated for cancer would not 
leave her hospital room, as she was depressed due to her appearance side effects 
caused by treatment. The doctor asked the Personal Care Products Council President 
Ed Kavanaugh if he could help organize a “makeover” for the cancer patient. 
Kavanaugh was able to provide the patient with makeup and a cosmetologist who 
helped shape her outlook on life and also her appearance. After this experience, the 
patient felt happier and confident for the first time in weeks.  
 
In 1989, the Look Good Feel Better Foundation launched, a group that offers sessions 
to teach cancer patients beauty techniques to improve their confidence. Look Good Feel 
Better has served 50,000 women in the United States and has held an estimated 
15,000 workshops. The Look Good Feel Better program has been able to help women 
take control of their appearance, despite the unwanted side effects of cancer treatment. 
According to a 2012 survey conducted by Harris Interactive, 70 percent of women who 
participated in Look Good Feel Better felt in control of their outer appearance and 67 
percent of participants reported feeling more comfortable and content with their 
appearance.  
 
Resilient Radiance  
 
Resilient Radiance is a partnership between Urban Decay cosmetics and nonprofit 
Susan G. Komen.  
 

(more) 
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When undergoing breast cancer treatments, women often can lose a sense of who they 
are, as they can experience hair loss and complexion changes.  
 
The importance of a patient’s appearance may be overlooked as an important factor to 
her recovery, however it plays a major role in her day-to-day battle. The name Resilient 
Radiance represents the beauty and confidence of a breast cancer patient and the idea 
that she can regain her sense of self by understanding different makeup techniques that 
she can use. 
 
The event will take place on Saturday, Oct. 7, 2017, to kick off Breast Cancer 
Awareness Month. Resilient Radiance will be held at 1085 Newport Center Dr. in 
Newport Beach, California, the only stand-alone Urban Decay store in the world. Event 
attendees will receive a coupon for 10 percent off their store purchases. The event 
starts at noon with beauty demonstrations for breast cancer patients. After the 
demonstrations, participants are free to shop around the store where light food and 
refreshments will be served and Urban Decay employees will help suggest different 
products for the customer. At 4 p.m., feminist activist Gloria Steinem will speak on her 
personal battle with breast cancer.  
 
For each item purchased, Urban Decay will donate 50 percent of the proceeds to Susan 
G. Komen. The Urban Decay store will continue to contribute until close at 8 p.m. Breast 
cancer patients will participate in the beauty demos, however, the event is open to the 
public. Breast cancer patients who wish to participate in the beauty demonstrations can 
pre-register for free at  http://www.urbandecay.com/ud-all-access.  
 
For more information on this event, visit ww5.komen.org/More-Than-Pink or 
http://www.urbandecay.com/ud-all-access. 
 

### 
 
 
 

 
 
 
 
 

 
 

 
 
 
 
 

 
 

http://www.urbandecay.com/ud-all-access
http://ww5.komen.org/More-Than-Pink/?utm_source=Komen.org&utm_medium=GlobalHeaderCTA&utm_campaign=MoreThanPink
http://www.urbandecay.com/ud-all-access
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Wende Zomnir 
Chief Creative Officer/Founding Partner  

 
In 1996, Wende Zomnir and her co-founding partners created Urban Decay cosmetics. 
Zomnir is known for her innovative and unconventional approaches to marketing that 
have proved to be successful. In 1989, Zomnir became client service coordinator and 
account executive at the Leo Burnett advertising agency, working with companies like 
Reebok and Nintendo. While working at Leo Burnett, she became fascinated with pop 
culture and the idea of how to market “cool” and edgy.  
 
Zomnir was born in Texas but was raised abroad in Belgium. While there, she attended 
St. John’s International School in Waterloo. During her time in Belgium, she was able to 
travel throughout most of Europe and gain worldliness that has influenced her in her co-
founding of Urban Decay. Zomnir returned to Texas at the age of 17 and attended the 
University of North Texas, graduating in 1989. 
 
After finding a passion in SCUBA diving and surfing, Zomnir moved out to California, 
where she connected with Urban Decay co-founder Sandy Lerner. Lerner desired to 
create a makeup brand teamed up with Zomnir to create a brand that rebelled against 
the typical pink, beige and red color.  
 
Zomnir now resides in Newport Beach, California, with her husband and two sons. Her 
innovative and renegade marketing approach has given her the opportunity to take on 
other work, such as guest editing at different magazines. Zomnir is also known for her 
active role in various charity events.  

### 
August 2017 
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Ellen Willmott 
Interim President and CEO 

 
Ellen Willmott became interim president and CEO of Susan G. Komen in 2016. Before 
assuming this position, she served as general counsel and corporate secretary for 
Susan G. Komen for four years.  
 
Willmott has had other experience in the charity sector, as she was vice president and 
general counsel at Save the Children, a global organization that fights for children’s 
rights in hopes of a better future. There, she was responsible for supervising legal 
issues related to international procedures. She also created the United States 
organization’s cause-related marketing compliance platform.  
 
As interim president and CEO of Susan G. Komen, Willmott is responsible for 
supervision of legal and risk management affairs. She can be seen speaking regularly 
at legal conference on the topic of risk management, fundraising and social media. One 
of Willmott’s successes includes speaking before House and Senate committees 
pushing for safety and security regulations for those who give international humanitarian 
and development aid.   
 
Willmott graduated from the University of Rhode Island in 1985 with a bachelor’s degree 
in English literature. She went on to receive her juris doctor in law at the University of 
Connecticut School of Law.  
 

###  
August 2017 
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